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Market Research and American Business 1935-1965

(Formerly: American Consumer Culture)
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Mattel Toys
AT&T
American Airlines
American Tobacco Company
Esso
Disney
Ford
Nestlé
Kraft Foods
CBS
Heinz
Playtex
Additional Features
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Why Women Buy
How to Get More People to Go to the Movies
Attitudes and Motivations of the American Voter
Cigarette advertising: the untapped possibilities — a creative memorandum on the psychology of
smoking
A Motivational Research Study of the Negro Market for Esso Gasoline, Services and Related
Products
Creative research memorandum on the psychology of hot dogs
A Creative Memorandum on Psychological Advertising of Toys to Parents
Cigarette Smoking among Women
Sexual Attitudes in the United Kingdom — Today
Marketing Chrysler Automobiles in a Rapidly-Changing Society
The Role of Supermarkets in Our Modern Culture
A pilot study on the Bird’s Eye logo

[Editorial Board]
Dr John Desmond,
University of St Andrews (School of Management)

Dr Stefen Schwarzkopf,
Copenhagen Business School (Department of Management, Politics and Philosophy)

Joseph Malherek,
George Washington University (American Studies)

[Source Library]
Hagley Museum and Library, Wilmington, Delaware
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