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John Desmond - St. Andrews University

Daniel Horowitz - Smith College

Joseph Malherek - George Washington University

Katherine Parkin — Monmouth University
Joseph Plummer — Columbia Business School

Craig Thompson - Wisconsin School of Business

Stefan Schwarzkopf - Copenhagen Business School
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John W. Hartman Center for Sales, Advertising & Marketing History (Duke University)

The Advertising Archives
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Advertising

Animal and Agriculture
Arts and Crafts
Financial Services
Automotive
Broadcasting

Cleaning Products
Clothing and Accessories
Construction and Real Estate
DIY and Gardening
Education
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Mattel Toys

AT&T

American Airlines
American Tobacco Company

Electronics and Technology
Energy and Utilities
Financial Services

Food and Drink

General

Hair and Beauty

Healthcare and Pharmaceuticals
Household Goods
Manufacturing

Media and Publishing

Motion Picture

Esso
Disney
Ford
Nestlé
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Non-Profit

Office and Stationery
Public Services
Personal Products
Politics

Retail and Wholesale
Sport and Leisure
Tobacco

Travel and Tourism
Toy and Game

Kraft Foods
CBS

Heinz
Playtex
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